
Surging COVID Cases Means Stocked Pantries: Consumers Stockpiling More Now Than 
in March

Shopkick survey finds rising concerns about COVID are leading to empty store shelves as 
consumers revert to stocking up 

REDWOOD CITY, Calif. -- Dec. 14, 2020 -- COVID cases are surging in record-breaking 
numbers across the country. As a result, consumers are again adjusting their shopping habits. 
Nearly half of Americans (48 percent) are more concerned about the pandemic now than just a 
month ago, leading shoppers to stockpile essentials at higher rates than at the start of the 
pandemic. 

Shopkick, a leading shopping rewards app, surveyed nearly 8,000 consumers across the 
country to gain insights into how the uptick in national COVID cases is impacting shopping 
habits. The findings help illuminate the current state of consumer behavior. 

Key Trends Include:
● Steady In-Store Shopping: Increasing numbers of COVID cases and the return of state 

restrictions do not seem to be stopping consumers from heading in-store for essentials. 
According to 92 percent of Americans, someone in their household is still purchasing 
essential items from physical stores, including big box retailers (88 percent), grocery 
stores (80 percent), drug stores (61 percent), dollar stores (54 percent), club stores (43 
percent), and convenience stores (30 percent). 

● Consumer Discomfort: Although most are still shopping in-store, 36 percent of 
consumers feel less comfortable doing so now than a month ago. In fact, almost half of 
Baby Boomers (47 percent) say they are taking fewer store trips per week than one 
month ago, compared to Gen X (43 percent), Millennials (38 percent), and Gen Z (38 
percent). 

● Stockpile Spike: Sixty-one percent of consumers say they are stocking up on essentials 
like toilet paper (87 percent), food items and water (85 percent), cleaning supplies (67 
percent), hand sanitizer (61 percent), medicine and medical items (48 percent), and pet 
supplies (37 percent). This is a noticeable jump from the first wave of COVID in March, 
when a Shopkick survey found that less than half of consumers (47 percent) were 
stocking their pantries. 

● T.P. Troubles: With more people stocking up, items like toilet paper have become a hot 
commodity, yet again. Seventy-six percent of consumers have noticed that essential 
items that were in-stock a month ago, like toilet paper and cleaning supplies, are now 
less available at their local store. 

● Keeping an Eye on Cases: Of the 39 percent of consumers who are not currently 
stockpiling the essentials, nearly half (47 percent) say they will if COVID cases continue 
to rise at the current rates. 

https://www.shopkick.com/
https://www.shopkick.com/partners/blog/majority-of-americans-changing-how-they-shop-due-to-covid-19-concerns/


● More Millennials are Stocking Up: While similar across the board, Millennials are the 
segment stocking up the most (65 percent), followed by Gen X (62 percent), Gen Z (59 
percent), and Baby Boomers (57 percent). 

“These findings should serve as a huge wake-up call for retailers and brands,” said Dave Fisch, 
general manager of Shopkick. “The same issues that severely impacted supply chains during 
the first wave of COVID have returned as consumers revert to stocking up and panic buying. 
Retailers and brands must act immediately to implement strategies that will help keep store 
shelves well-stocked in order to maintain sales and consumer loyalty during this time.”

This survey was conducted online between Nov. 23 and Nov. 25, 2020. 

About Shopkick, Inc. 
Shopkick, a Trax company, is a leading shopping rewards app, bringing moments of joy to 
everyday shopping - both on- and off-line. For brands and retailers, Shopkick provides high 
consumer engagement along the entire path to purchase. The company’s unique pay for 
performance model has been proven to deliver high ROI, while driving incremental traffic, 
product engagement, and sales. Some of its leading brand and retail partners include Kraft-
Heinz, Barilla, GE, Kellogg's, TJ Maxx and Unilever, among others.

Shopkick is available for free on iPhone from the App Store and for Android from Google Play. 
For more information, please visit www.shopkick.com. 
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